
movers and shakers: Simon Jacot de Boinod with Piers Morgan, the kind of guest who’ll get people talking
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The first rule of planning a 
corporate hospitality programme 
must be to focus on what your 
guests or audience need. One 
of the first and most important 

factors to take into account is time. Senior 
City players are short on leisure: they don’t 
like time away from their homes and families 
and will rarely give up a weekend for business. 
You should also avoid planning any events 
during school holidays.

Remember that it’s not just you who 
wants the big names to come to your party. 
The most important City businessmen and 
women are incredibly sought-after. They will 
have invitations landing on their desk with 
startling regularity. To get their attention, 
you need to deliver the wow factor. 

The invitation itself needs to leap off the 
page. Not just by looking great – although 
never underestimate the importance of a  
well-designed, well-presented stiff invitation – 
but also through the form of your event. 

This ability to be imaginative, as an event 
organiser, has to be your starting point.

My angle is to appeal to people’s passions. 
As CEO of City Championships, I focus 
on their competitive nature. Our events 
give those taking part the opportunity to 
participate in a sporting activity with their 
clients. By getting into a team, it forms a 
bond of ‘them’ against the rest, which can 

be hugely beneficial in improving their 
relationship. It’s also worth remembering that 
while you need the element of surprise and 
innovation, the large majority of my clients 
also like established events. In other words, 
they want to know what the programme is, so 
that they are not caught completely off-guard. 

The second challenge is then to deliver an 
established event but also come up with new 

ideas. For example, every year I host a City 
Shooting Championships, where 160 guns 
come together. Guests know the format for 
the day but we are able to change the drives, 
so the challenge feels fresh. 

You can also introduce one small surprise. 
At the City Polo Championships lunch 
this year, the Radio 4 comedian Marcus 
Brigstocke came on unannounced and did 
a five-minute stand-up routine. 

But of course there are times when you 
want to do a completely new event – so how 

do you reassure your intended guests that this 
is the right event for them? I think there are 
two things to do: invite everyone personally; 
and make it easy for them – for example, by 
saying that they can bring their wives and 
husbands. This year I had a Stapleford Park 
house party weekend. It was a brand new 
event for my network, and what’s more, I was 
asking my guests to give up their precious 
Saturday and Sunday. But we had a full house 
because I telephoned and invited everyone 
personally (followed up by an invitation in 
the post). This also enabled me to let invitees 
know that if they came they would be in 
their peer group, and we were able to discuss 
bringing along clients and/or colleagues, as 
well as their partners. 

My motto is ‘Keep it simple’. If you are 
hosting a party, sometimes all you need to 
deliver the wow factor is one brilliant thing. 

As an event organiser, it’s down to me to 
be ahead of the game, finding the newest and 
best places. At the moment, I am most excited 
about holding Christmas parties at Paramount 
– the brand new amazing venue on the top of 
the Centrepoint building in London’s West 
End. The view alone here is enough to make 
the party go with a swing. 

Lastly, enjoy yourself at your events and 
your guests will enjoy them with you. ■
Simon Jacot de Boinod is CEO of City 
Championships: citychampionships.com
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